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Anchors Away

In our experience, a downturn in the broadcast sector often precedes a wider economic one. This was true in 2000 and 2001 prior to the tumult caused by the terror attack of 9/11.  Just as in that period, a kind of softness was seen in the broadcast arena, even despite the massive TV and radio advertising run-up to the U. S. elections and Olympics.  Suddenly, TV stations and networks have started to shed long-time TV anchor staff and engineers. 

The Television Advertising Bureau, a trade association that tracks revenues among U. S. TV stations, has forecast that the downturn, which was a murmur in the past year, reputed to be flat of the 2007 levels, has now been codified to be an expected 7.1 decline for 2009 from 2008 levels. The group even says that decline could be as deep as 11 percent off 2008 levels. Hardest hit are staffers with long - term careers. And, parenthetically, that often means the highest salaries as well.  Familiar faces are vanishing from screens all over the country. 

News is often a major profit center at stations, averaging 40% of revenues. So, cleaning house of known anchors has a risk to it.  Nonetheless, the leadership role Is getting passed to younger staff.  

Part of what is exacerbating the situation is the switch by many younger viewers to getting their news from other sources such as cable, satellite, web or mobile device. Only 34% read a newspaper each day and only 12% watch TV news regularly. 

Touch Screens Moving Cell Phones

This holiday season mobile phone makers are pinning their hopes on motivating buyers using touch screen models such as the highly touted BlackBerry Storm. And the LG Dare. Sparked by the wide popularity of the Apple iPhone last year AT&T and Verizon have been plugging touch sensitive models hoping to cash in on their popularity and move product this fall and winter. Wireless service providers have their hands full and are focused on maintaining customers in their respective services. Of course, they are always trying to reel in new customers as well. Many customers who are at upgrade points seem to be responding positively to the new touch models. 

NBC Stations Turn to IP Transfer to Maximize Use of Thomson Servers

Virtually all (about 80%) of the Owned and Operated NBC Universal network stations are automating their local media via servers. Those servers are Thomson/Grass Valley Group’s K2 series servers. The Thomson servers are used to schedule and air commercials as well as to acquire network and local promos. As a part of the file-sharing procedure, the servers are effectively being used as edge servers and do their work based on a run-down list and the files transferred via FTP. The basic hub and spoke process has enabled NBC to save money, coordinate flows of material and rapidly expand deployment of HD feeds.     

Matsushita Now Panasonic

The parent company, Matsushita Electric, has changed its name to Panasonic, its best known brand. The old name has been in use from 1935 and both Panasonic and National brands have been globally known. The “Panasonic Ideas For Life” has become among the best known phrases in the industry over the past few years.  The re-branding will be completed by 2010. 

BIRTV Revealed New Products

The BIRTV convention, which was just held in November, had 426 exhibitors and attracted more than 55,000 attendees.  Most of those attendees came from TV stations and production companies throughout China, and represented mainly the staff of the China Central Television with hundreds of stations throughout the country. 

Most of the new products were either in displays, grip and gaffer equipment (many cranes!), lighting and accessories. That said, a number of Chinese manufacturing firms are starting to turn their experience in creating products on an OEM basis for Western customers into their own product lines. We fully expect to see them at NAB and IBC in 2009. Among the products seen at BIRTV and expected in the West are: servers, sports controllers, camcorders (that’s right, camcorders) and lots of batteries. 

