Reasons for Optimism on the Horizon
By Douglas I. Sheer

A recovery from the economic crisis depressing in our industry is as sure a prediction as the occasional downturn, even one as steep as the one we are encountering today. And, you need only to read the econometric ‘tea leaves’ now to see that possibility of improvement is already on the horizon. 

Where we began to slip before the global ‘crash’
We have plenty of gloomy current statistics. Unemployment rates rose and they are still growing, ever so slightly. Think of Spain and California. But more to the point, the broadcast and production industry was already encountering its own financial problems ahead of the global crisis. How can I assert that? Let’s take just one barometer of the industry in the USA, the statistics on advertising revenues issued by the Television Bureau of Advertising, a tracking body that samples and reports on the ad incomes of networks, groups and individual stations.  That group reported that in 2007 the broadcast industry revenues, in the 4th quarter were off by about 6 percent. Then they forecast a 1% drop in 2008 – for the year -- despite the reality of it being both an election year and an Olympics year. Those two events normally pump lots of additional ad revenues into the broadcast industry and those in turn create bigger equipment budgets and budgets for outside service providers. T B of A was forecasting a steep decline in 2009, but the exact findings will have to come later. That drop could exceed 10% off the 2007 levels. 
Why be optimistic now?

Let’s start with the same T B of A. They are predicting a growth of somewhere between 1.5% and 5.5% for all of 2010. And, with that growth for the year, it is conceivable that we may creep into the positive column as early as 4th quarter 2009 (basically, just after IBC). Previous downturns in our industry all preceded the greater economy. This was true in 9/11 where the broadcast market declined in the 4th quarter of 2000, well ahead of the terrorist attack on the Trade Center.  That too was accurately tracked by the T B of A. But, let’s go further.  The Conference Board, the housing market, Wall Street, banking stability after the banking test shows an increase in consumer confidence. The Index now stands at 54.9 (1985=100), up from 40.8 in April. And, there are many other positive indicators. 
What does that predict for the fall and beyond?
Once revenues begin to return, companies will begin to re-hire staff laid off, and perhaps even seek new talent, both technical and on-air, let new projects and purchase more equipment. Arguably that could even cause a bit of a market surge in 2010 – which is precisely what our reports have been predicting -- because there has been so much purchasing curtailment industry-wide that some catching up will be necessary. Just as we have previously written, this will occur somewhat unevenly in keeping with areas where the greatest cutbacks have happened during the downturn. For example, as big projects were frozen, cancelled or deeply cut and they most affected infrastructure products like servers, routing and such, so too as the market rebounds, back will come those very categories.  Given that scenario, we’d be predicting that the USA and EMEA regions will see the greatest and strongest rebounding than the Americas or Asia, where, overall, the declines were not as steep as in the West. 
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