Sports Falling Short of the Goal
By Douglas I. Sheer

The sports video market was having an amazing year last year. In 2008, sports video was in a massive growth mode, what with the Beijing summer Olympics and other global sporting events and with related news operations enjoying a bounce from it being a U. S. presidential election year to boot, the year saw a lot of new gear bought and plans called for even more to be acquired in 2009. Everywhere you looked a new stadium was in construction and featured the newest systems possible.  Then the recession hit with unexpected severity, in the 4th quarter of the year.  That meant all bets were off.  And, that sports related purchases were significantly down and slated to fall far short of previous expectations for 2009. In all, the anticipated decline in sports video related equipment was twenty-six (26) percent between 2008 and 2009.

All this was recently clarified by the publication of DIS Consulting Corporation’s Sports Video World tm 2008 which charts the progress on 8 major product categories of sports oriented equipment as well as sports related OB vehicles.  Among the products tracked – the benchmark global sports survey was performed in 2007 – are: Camcorders, Studio Cameras, Lenses, Instant Replay, Servers, Editing Systems, Graphics and Displays. Additionally, there are technology trends, budgets and revenues and brand image rankings of the leading brands. In all, 610 sports TV professionals, worldwide, responded.  Each product category shows brand shares, units and dollars divided by user categories that include: TV & Cable, Professional Stadiums and Arenas, Educational Sports Facilities and Production/Post and OB Mobile Facilities, then by region including USA, EMEA, Asia and the Americas, respectively.  An additional category provides a count of mobile/OB vehicles by type, from articulated Lorries, to vans and other types of trucks. 
The upgrading to high definition, from SD, was also a major pull-through to building the new plants in the past year and that drive would have been expanding in an unabated manner into 2009 had the economy not slumped so dramatically. Virtually every sport was bragging about the transition to HD quality and the change of cameras and other gear that would accommodate such coverage.  Such upgrading, however, has been substantially halted or slowed due to the economics.  Additionally, more mobile vehicles were being outfitted or retro-fitted and more indoor post suites with editing and graphics gear. That enthusiasm has not been eliminated but has been dampened considerably.  Of course, the fate of many projects was determined largely by a) how far along those projects were in construction and outfitting, b) how they had been funded and c) what their earning abilities were. Governmentally or not-for-profit funded sports projects were less likely to be halted – as their budget cycles are far longer in range. Conversely, retrofits of older, for - profit facilities were finding that they needed to be cut back or stopped entirely for lack of projected revenues, or as in New York, where the Sate and local governments had helped subsidize the two new ball parks – Citi Field (for the Mets) and Yankee Stadium – management was forced to go back to the tax authorities or bondholders for another dip of public support.  A few frills were trimmed along the way.  DIS’ 5-year forecast predicts that the sports market will begin rebounding as early as 2010 to growth it enjoyed in 2007 and the first three quarters of 2008. 

Douglas I. Sheer is CEO and Chief Analyst of DIS. He is reached at Doug@DISRESEARCH.com .  
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