Thoughts on IBC
By:  Douglas I. Sheer, CEO & Chief Analyst, DIS Consulting Corporation

There’s something about early September and IBC. Maybe it is my memory of the time in the early eighties, when the show was still held in Brighton, when a hurricane knocked down many trees on the English South Coast and almost sent Sony’s seaside tent exhibit into the froth. Or, 9/11 when those of us yanks who had already come across a few days early, in my case for a holiday in Ireland, staggered into a hushed Amsterdam. This year we were amazed as the show got shaken by news from Wall Street of an economic meltdown of near Depression levels and the U. S. Treasury Secretary’s plea to Congress to bail it out. Somehow, that all cast a large shadow over the various show announcements and product sightings.  

Sure, there were a reasonable number of new products or sales announcements revealed. Though, as usual, there was nothing on the order of those announced at NAB a few months earlier. Instead, most of the excitement related to successes at the recent Olympics – for which many loaned their kit for the games – or to a plethora of 3D video solutions, and a live Hi-Vision demo from London, whose sounds were as notable as its video images. Themes abounded, with mobile and IP still big, encoding and trans-coding continuing to attract more companies, operating platforms being introduced and new accessory areas revealed including LED lighting and new battery options.  
Companies made some waves, even if not accompanied by many new product announcements. JVC, newly liberated from former majority owning parent Panasonic, used its new Kenwood investment to support Sony’s XD-Cam format. Avid re-established itself with a small booth at the rear of one of the halls. Apple was there but not as an exhibitor. 

In all, IBC was up at the end in terms of attendees, reaching more than 46,000 (up from 44,000 in 2007) and slightly higher in total exhibitors, at least in square footage terms. In general, the show seemed, despite the Wall Street news, pretty upbeat.  The ambiance seemed normal, the people calm, the show news positive, nonetheless, something at the core was badly off.

Already, the industry as a whole had expected the sort of slowdown we often see in a year after an Olympics and U. S. presidential election and was bracing for that result. The financial news just intensified that apprehension.  

That said we’ve seen it all before. In an interview with then CEO, Mark Sanders, I did some years back, just before Pinnacle was swallowed by Avid, he reminded me that the U. S. has weathered nearly a dozen market declines and that all of them, save the Great Depression itself, in the 20th Century, permitted the business markets to rebound in little over a year, and often in less than six months. Given the action of the Congress, we can, fingers crossed, make a rapid recovery. Nonetheless, the news sent a chill through the halls and that feeling has reverberated throughout the industry.  The real question is liquidity and the ability of all companies to get loans, extend their credit and / or to lease more gear when they need to. Without that flexibility, the industry won’t collapse, but it would be hard pressed and slow down considerably.  How the markets respond to the recently brokered Congressional bailout remains a bit mysterious at this writing. But, at the end of the day, we expect to see a resilient and healthy industry re-emerge. And, if bookings for space in next year’s biggest trade shows mean anything, manufacturers are already betting on just such a rebound.   
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